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Why Qatar?

Qatar is one of the wealthiest
countries in the world in terms of GDP
per capita. Qatar's economy is highly on
oil and gas extraction which accounts for
more than 50% of GDP, 85% of export
earnings, and 70% of government
revenues. Qatar's proven oil reserves
exceed 25 billion barrels, and its natural
gas reserves are the world’s third largest.

Qatar is leading the Middle East in
developing the most advanced fully
multimodal transport network via Hamad
International Airport, Doha Metro Rails,
and Hamad Port, which has been a

Welcome to MedFood 2018

While Qatar economy is rapidly
progressing, the demand and supply of
food is inevitable increasing due to the
growth of local population, foreign
worker and its tourism.

Qatar has become the most urbanized
nations among the Middle East. Urban
lifestyles have raised the standard of
living of individuals and changed their
eating pattern and food needs. With this
consumption of premium products,
Qatari and foreign residences has
contributed to the big growth of the food
industry.

MedFood 2018

catalyst to the country's logistics and

trade sector. This means, Qatar's
economy is maturing and the
government  policy of economic

diversification is working.

Qatar is now become as a world-class
business and trade, sports, tourism and
hospitality hub in Middle East. These
industries are growing robustly due to the
ministries and government agencies
effort in achieving a common goal
towards Qatar National Vision 2030 of a
knowledge-based economy.
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About MedFood 2018

MedFood 2018 will strengthen and traders, as well to the manufacturers,
meet the standards of Qatari food suppliers, food technology companies,
industry and sector. and hospitality services on food and

Qatar food production industry beverage, MedFood 2018 will be an
accounts for approximately 10% of the excellent platform to open new vistas to
countries domestic consumption. Qatar foray into the emerging markets of Qatar.
depend mainly on food imports for local
needs. Food consumption is forecast to

grow at a compound annual growth rate
(CAGR) of 8% up to 2019.

For international entrepreneurs and

Why to Exibit

« Promote joint venture opportunities between
Qatari Business enterprises and foreign investors.

« Network and establish business relations with the
industry’s most important distributors, retailers and
food service buyer.

 Strengthen your brand internationally.

« To create an opportunity to source food
products, and technology from over the
globe.

« Learn about new trends and
developments within the Food, Beverage

and Ingredients industry. !
» To create awareness about ‘ ~ "._- '
the latest products, technology - —
and services. a“h
» To create franchise i :

opportunities

 Stimulate a culture of
entrepreneurship locally.

MedFood 2018




General Information

Exhibition:

MedFood 2018

Date:

October 1 - 4, 2018

Venue:

Doha Exhibition and Convention Center (DECC), Halls 3 and 4

Stand Package

TYPE OF STAND PRICE PER m?
Open Space $ 300.00
Shell Scheme Stand $ 325.00

STAND DETAILS
Fascia Name

1 Table

2 Chairs

1 Socket -
3 Spotlights Channel — MARAYA public Relafio"™
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Product Profile

« Meat and Poultry « Baby and Children Food Products
 Fish and Seafood « Grocery and Convenience Food
« Dairy Products « Organic, Health and Wellbeing Food and
« Fruits and Vegetables Beverages
- Bread, Patisseries and Bakery Product * Process Food Products
« Sweet, Confectionery and Chocolates * Medical products
« Drinks, Juices, and Non-Alcoholic * Medicines
Beverages + Healthy food
* Herbs, Pulses, Legume, Sauces, » Cosmetics and personal care
Condiments, Spices & Seasonings - Dietary Supplements

« Cooking Oil and Fat .
* Rice, Noodles and Pasta

« Canned and Dry Foods

« Chilled & Frozen Food

Visitor Profile

Drugs and Biologics

« CEO's & top executives from Food « Foodservice and Hospitality —
& Beverage Industry Professionals, Consultants & Institutions
« Purchase managers from « Government, Trade Associations,
Hypermarkets/Supermarkets / Grocery Free Zones & Duty Frees
Stores / Convenience Stores / Retailers / - Franchise Operators

Department Stores

» Food and Drink Importers /
Distributors / Wholesalers

« Airlines / Cruise Liners / Rails

« Event & Catering Companies
¢ Medical corporations
e Pharmacy suppliers

MedFood 2018



Exhibitor Profile

Trade agencies
Grocery and convenience products.

Manufacturers, Importers, Suppliers and
Wholesalers of

Food & Beverage Manufacturers
Packaged Foods

Halal Food

Organic Foods

Fresh convenience products
Fine Food

Gourmet

Chilled Food

Frozen Food

Dairy Products

Bread, Bakery & Confectionery
Fish & Seafood

Fruit & Vegetables

Grocery

Oils, Fats, Waxes & Sauces
Nutraceuticals Products
Food Ingredients

Dietary Supplements

Fibers

Firming Agents

Flavors & Aromas

Flavor Enhancers

Fruit Products & Extracts
Gelling Agents & Gums
Herbs, Spices & Seasonings
Lipids

Marine Based Ingredients
Preservatives

Proteins

Saps

Stabilizers

Thickeners & Binders
Starches

Sugars & Sweeteners
Vitamins & Minerals
Yeast Nutrients

Health and Beauty
Home Care suppliers
Baby Care

Cosmetics

Healty Food

Dietary Supplements
Personal Care

MedFood 2018




CONTACTS:

Booking and Reservation Cargo and Shipments
Maher Eid Al Shohob Cargo
+974 5552 6368 P.O. Box: 19427
maher@maraya-es.com

Sameer
Finance and payments +974 6675 9655

+974 4435 3599
Alshohob_cargo@yahoo.com

Ahmed Ghonaim
+974 7793 6789
ahmed@maraya-es.com

Organizers
MARAYA v QATAR CHAMBER

Public Relations

P. O. Box: 3618 Doha, Qatar
Tel:+974 4444 7740
Fax: +974 4444 1146
E-mail: maraya@maraya-pr.com
Website: www.maraya-pr.com



